[Your Name]
Digital Marketing Executive: performance, SEO and lifecycle
[City] · [email] · [phone] · linkedin.com/in/[your-name]
PROFILE
Digital marketing executive with three years in B2C ecommerce, owning paid social, paid search and email for a mid-sized online retailer. Manage a five-figure monthly ad budget at 4.1x blended ROAS, and rebuilt the email programme to lift email's share of online revenue from 14% to 23%. Google Ads and Google Analytics certified; daily user of Klaviyo, Shopify, Semrush and Looker Studio.
CORE SKILLS
Meta Ads Manager (Advantage+, Conversions API) · Google Ads (Search, Shopping, Performance Max) · GA4 · Google Tag Manager · Klaviyo · Shopify · Semrush · Looker Studio · A/B testing · budget pacing · performance reporting
EXPERIENCE
Digital Marketing Executive, [Online retailer], [City]	[Start] – Present
1. Own paid social and paid search across Meta and Google Ads; scaled monthly spend 2.4x while holding blended ROAS at 4.1x against a 3.5x target.
1. Rebuilt the Klaviyo welcome, browse-abandonment, cart-abandonment and post-purchase flows; email's share of online revenue rose from 14% to 23% in 12 months.
1. Led a 40-page category-page SEO refresh with the content team; non-brand organic sessions grew 58% year on year.
1. Built the weekly Looker Studio dashboard from GA4 and ad-platform data, replacing four manual spreadsheets.
1. Tested Pinterest and TikTok with 10% of paid budget; Pinterest reached 3.8x ROAS and became a permanent channel.
1. Brief and review ad creative with an external design agency, running 30+ creative tests a quarter.
1. Manage the annual Black Friday plan across paid, email and site banners; last year's week delivered 18% of Q4 revenue.
Digital Marketing Assistant, [Agency], [City]	[Start] – [End]
1. Managed Google Ads Search campaigns for six local-service clients; cut average cost per lead 22% with negative-keyword and ad-schedule work.
1. Wrote and scheduled social content for nine client accounts and produced their monthly performance reports.
1. Set up GA4 and conversion tracking on 11 client websites during the move from Universal Analytics.
1. Built the paid-search audit template the agency used in new-business pitches; it helped win two retainer clients.
Marketing Intern, [Consumer brand], [City]	6 months
1. Ran the brand's influencer seeding programme with 40 micro-creators; tracked codes drove 620 first orders.
1. Rewrote 30 product descriptions for search; the rewritten pages' organic clicks rose 35% in three months.
1. Pulled the weekly sales and traffic report from Shopify and GA4 for the marketing lead.
EDUCATION & CERTIFICATIONS
BSc Business with Marketing, [University]	[Graduation year]
1. Dissertation: how free-delivery thresholds change basket size, using a retailer's 50,000-order dataset.
1. Prize for the best placement-year marketing report in the cohort.
Google Ads Search and Shopping certifications · Google Analytics Certification · Meta Blueprint courses
ADDITIONAL
Shortlisted: [Industry awards] Best Use of Email, 2025
Speaker: [City] Ecommerce Meetup, 'Email flows that pay for themselves' (120 attendees)
Training: ran the in-house GA4 course for 25 colleagues across buying and merchandising
Languages: English (native), French (intermediate)
Volunteering: run paid social pro bono for [Charity]'s two annual fundraising appeals
