[Your Name]
Digital Marketing Graduate: paid search, social and email
[City] · [email] · [phone] · linkedin.com/in/[your-name] · Portfolio: [your-site]
PROFILE
Marketing graduate with hands-on Google Ads, Meta Ads and GA4 experience from two self-run campaigns and a six-month social media internship. Google Ads Search and Google Analytics certified. Comfortable in Canva, Mailchimp, WordPress and Looker Studio, and in the habit of testing, measuring and reporting what moved.
SKILLS
Google Ads (Search, Performance Max) · Meta Ads Manager · GA4 · Google Tag Manager (basic) · Looker Studio · Mailchimp · WordPress · Canva · Semrush (keyword research) · copywriting · A/B testing
PROJECTS
Paid social and search campaign, independent bakery (volunteer)	6 weeks
1. Planned and ran a Meta and Google Ads test on a small fixed budget, with audiences built around a 5 km delivery radius.
1. Set up GA4 purchase tracking through Google Tag Manager; 212 online orders attributed to the campaign, and cost per order fell 27% from week one to week six after pausing two under-performing ad sets.
1. Wrote 18 ad variants across three creative angles; the 'baked this morning' angle won with a 2.6% click-through rate against 1.1%.
1. Handed over a one-page playbook so the owner now runs the campaigns without help.
Student careers blog	WordPress · 8 months
1. Wrote 24 posts from Semrush keyword research; grew organic sessions from zero to 2,300 a month.
1. Built a Mailchimp list of 410 subscribers with a 44% average open rate across 16 sends.
1. Two posts reached the top three Google results for long-tail graduate-job searches.
EXPERIENCE
Social Media Intern, [Company], [City]	6 months
1. Scheduled five posts a week across Instagram, LinkedIn and TikTok; average engagement rate rose from 2.1% to 3.4%.
1. Produced the monthly social performance report in Looker Studio for the marketing manager.
1. Ran a two-week TikTok trial of behind-the-scenes videos; three passed 20,000 views and the account gained 1,150 followers.
1. Wrote captions and alt text for 120 posts in line with the brand's tone-of-voice guide.
Sales Assistant (part-time), [Retailer], [City]	2 years
1. Ran the store's local Instagram account alongside shifts; followers grew from 600 to 2,100.
1. Promoted a click-and-collect offer on Instagram that brought 85 extra store visits in its first month.
EDUCATION & CERTIFICATIONS
BA (Hons) Marketing, [University]	[Graduation year]
1. First-class dissertation: how creator partnerships affect Gen Z purchase intent (survey of 320 students).
1. Modules: Digital Marketing Analytics, Consumer Behaviour, Content Strategy, Brand Management.
Google Ads Search Certification · Google Analytics Certification (Skillshop) · HubSpot Inbound Marketing Certification
VOLUNTEERING & INTERESTS
Social Media Volunteer, [Charity], [City]	8 hours a month
1. Grew the charity's Instagram from 700 to 1,800 followers and promoted two fundraising events that raised £6,400.
Interests: food photography (12,000 followers on a personal Instagram), half-marathons.
